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Abstract  

Technological advancements have greatly influenced societies and cultures in 

general. Social media influencers (SMI) have impacted the lives of people and 

this phenomenon is hard to ignore. This research aims to explore the socio-

cultural elements of persuasion in Pakistani SMI discourse. For this purpose, 

written posts of six categories of Instagram social media influencers have been 

sampled and analyzed. In order to analyze persuasiveness through socio-

cultural elements in social media influencers’ discourse, the Model of Cultural 

Exegesis has been introduced and used, which adheres to explaining not only 

the socio-cultural transitions inherent in the discourse, but also addresses these 

changes from a critical point of view. The results are significant in 

highlighting the elements of persuasiveness in social media influencers’ 

discourse that have become a major reason for cultural shift or adaptation in 

society. 

Keywords: bloggers, social media influencer, discursiveness, persuasiveness, 

power, schema, cultural, critical analysis, content, cultural adaptation.  

Introduction 

Social media influencers from all over the world are playing an important 

role in persuading people belonging to other cultures. Culture is a very 

versatile term. It has the capability of getting change. There are a lot of 

factors causing the culture change, among many of the social media is highly 

named. They play a major role in deviating their cultures. Influencers on 

social media are quite persuasive as they present different cultures in such a 

way that users of social media get inspired into cultural adaptation. Pakistan 

is not an exception and Pakistani social media users have been heavily 

influenced over the past few years by their social media influencers. For 

example influencers of social media present other cultures in a modest way 

that people start normalizing it and then gradually make it a part of their own 

culture like celebrating events as Halloween, Valentine’s Day, and Holi or 

through dress codes. 
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Background of the Study 

Pakistani social media influencers are endorsing a particular cultural element 

like styling, events, DIY, interiors, makeovers, food, traveling, and dressing. 

If they show endorsement towards anything then the effects can be seen on 

Pakistani users of social media influencers. The endorsements or 

recommendations are highly persuasive because of one reason they create 

the concept of next door. They are easy to get access to, anybody can 

anytime contact them for the solution of the problem and besides that, they 

talk about common mass issues, the issues in which society suffers and they 

want somebody to talk about. It can be any trend or movements like the 

women's March or Corona SOPs. 

Social media influencers are sharp-witted. They know the strategies to 

play with the psyche of the people. Through societal norms, rituals, 

ceremonies influencers impact people of different cultures and present what 

they want to see or listen to through fancy words or cultural attraction. 

Due to the recent plague Covid-19, social media platforms have got 

tremendous fame as people started to spend most of the time on the internet 

because of lockdown situations everywhere to stay in touch. This was the 

most peak time of social media platforms to get fame and to influence its’ 

users by the persuasive strategies of using cultural elements. Many 

influencers started recycling and decorating houses while staying at home, 

some of them started reusing old dresses hauls, few of them started giving 

demos on make-ups and food cravings. So people in large quantities started 

following their favorite ones. 

Element of persuasion is not something new. This is an old term 

usually used in the marketing domain to convince people to buy something. 

Similarly, the influencers of social media use this term to persuade users 

according to convince them towards the idea they present. They mostly use 

the tactics of such cultural linguistics elements which appeal the followers to 

follow them blindly like the concept of colorism or Gora-ism is the basic 

issue of Pakistani culture because of which influencers’ try to launch now 

and then new beauty tips or products to play with the mindset of the cultural 

people no matter what if it is dangerous, people do run to use them by 

trusting the influencers as they’re presenting a real cultural or societal issue 

in front of them by using socio-cultural terms. 

Research Questions 

• What elements of cultural conceptualization are prominent in the 

discourse of social media influencers? 

• What are the cultural categories inherent in the discourse of social 

media influencers? 

• What are the cultural and social metaphors used in this discourse? 

• What kind of cultural and social schemas exist in this discourse? 

• What linguistic features are prominent in the discourse of social 

media influencers? 
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• What are the prominent morpho-syntactic structures inherent in this 

discourse? 

• What semantic and pragmatic features of language occur frequently 

in this discourse? 

• What major and minor discourse features are prominent in this 

discourse? 

• Which discursive strategies are used for enhancing persuasiveness in 

social media influencer’s discourse? 

Construction of Model for Critical Socio-Cultural Analysis 

Sharifian’s model of cultural-linguistic and Fairclough’s model of CDA are 

combined to form a new model. Cultural linguistic offers theoretical and 

analytical framework to scrutinize the cultural conceptualization and CDA is 

a three- dimensional model which is used to analyze on textual, processing 

and social analysis level. Theoretical and analytical framework along with 

conceptualization is merged with Fairclough’s two dimensions; discursive 

practice (processing) and social practice (explanation) to achieve the results 

of the analysis. This model is called The Model of Cultural Exegesis. 

 
Model of Cultural Exegesis 
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Explanation of the Model of Cultural Exegesis (MCE) 

The model of cultural Exegesis explains the cultural phenomena critically. It 

analyses all the aspects of culture that directly or indirectly influence 

linguistic. Language and culture are inseparable entities. Their bond is eternal. 

Either way, they impact each other. 

MCE comprises of 5 steps to explain the cultural-linguistic 

critically. Each log of cultural-linguistic has been explained analytically. 

Initially, MCE elaborates on cultural-linguistic logs and logs define nodes 

of cultural-linguistic. The first node explains the overview of cultural 

conceptualization. Cultural conceptualization is a way of life, belief, or 

values. It is a way of life of an entire society passed from generation to 

generation. Cultural conceptualization gives us the framework to 

scrutinize the cultural concepts through the lens of further nodes. These 

nodes help us to recognize the cultural aspects of human life in detail and 

separately Cultural Conceptualization reflects the aspects of life, art, 

literature, and events, folk songs, rituals, and emotions, verbal and non-

verbal behavior of specific culture; are explained through three 

classifications. Schematization, categories, and metaphorical analysis. 

i: Schematization elucidates the belief, values, and rituals. These 

schemas are explained through Nishida’s types of schemas(1999) to 

critically analyse each cultural schema in depth. This clearly explains the 

cultural impact on the mindset of human beings. 

ii: Categories is another very important node of cultural 

conceptualization in  MCE  which highlights the culturally labeling or 

naming aspect of life like food, dressing, events, celebrations, professions. 

These labels make the culture vivid for an outsider of the society through 

language. 

iii: The third node of cultural conceptualization is a metaphorical 

analysis that elaborates the language structure of a specific culture like the 

use of cultural rhetorical devices often used in an entire society like ‘as 

smooth as canvas, fashion as a medium of self-expression’ highlights the 

culture of a different society.  
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MCE gives us the perfect layout to interpret the cultural-linguistic 

phenomena. Through this layout, anyone can pick out cultural aspects in 

detail through the language of any society. People easily perceive the 

cultural hints from the use of the language of any community or their 

practices. 

So in the end MCE elucidates the socio- cultural practices critically 

through the cultural nodes. How much these socio practices have been 

done in the society and what kind of impact they do have on people’s 

mind. How practices are being done and interpreted or conceived by the 

common mass of the community is analysed through this MCE step by 

step vividly. 

Methodology 

This section presents details on the research pattern employed in order to 

attain the objectives set by this research. Firstly, it tells about the basic 

research framework that gives an overview of the methodology. Then, it 

explains the type of research, and levels on which research type and 

methodology has been opted. 

Then it further elaborates about the Model of Cultural Exegesis 

through which data has been analysed. Lastly, it entails the detail of 

population and sample; its type, size, data collection type, and analysis 

tools. 

Research Framework 

Different research methodologies have been opted for different research 

kinds. Every research type has its own uniqueness and benefits. This 

research has been triangulated on two levels; firstly on theoretical level as 

cultural linguistics has been triangulated with critical discourse analysis 

and then secondly on methodological level to invent a tool. At analysis 

level, Corpus has been used just to get a little aid to check the frequency of 

the words .Rest the analysis has been done through the Model of Cultural 

Exegesis. 
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Population 

The population of this research comprises only Pakistani social media 

Instagram influencers. Those who speak English and have a large number 

of followers. From each category, top famous influencers are chosen whose 

fellowship has been increased with the blink of an eye. 

Sample Type 

This research uses purposive sampling to collect data from Instagram 

influencer’s posts. On which six categories are made. Purposive sampling 

is used in a variety of studies in addition with; it concedes comparison, 

concentrate on particular, distinctive topics or situations, ideas through 

progressive collective data for many sources. 

Sample Size 

A sample has been collected from the 40 Pakistani Instagram influencers 

bifurcated into six categories.195written posts have been taken from March 

Table 3.1: Pakistani Social media influencers’ record from March 2020-

March 2021 

PAKISTANI SOCIAL MEDIA Influencers' 

Total Number of Posts: 195 

DIY Fashion Digital Content 

Creator 

Make Up Skin Care  Food 

Blogger 

 

Data Type 

Data has been collected in the form of written Instagram posts. Posts were 

converted into a notepad file. There were six categories of SMIs; DIY, 

fashion, digital content creator, makes up, skincare, and food bloggers. 

Posts were particularly taken from the high-reach influencers who write in 

English. 

Data Analysis Tools 

The Model of Cultural Exegesis was used as an analyses tool to identify the 

cultural elements from the SMIs’ discourse. Cultural Model was used to 

collect data from the posts enriched in cultural elements causing 
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persuasiveness then further data was quantified through a corpus tool 

AntConc 3.5.8 to check the cultural word's frequency of appearance in their 

text. 

Analysis and Discussion 

To answer the study's research questions, data is analyzed from 

carefully selected Instagram posts by social media influencers. This data has 

been based on current events or cultural notions. This analysis is based on 

MCE model in which data is analyzed through cultural conceptualization, 

schematization, categorization, and metaphorical analysis. 

Elements of Cultural Conceptualization 

Cultural conceptualization manifests variety of aspects of human life. These 

aspects include cultural art, literature (e.g., Sharifian, in press), cultural events, 

folk songs, ritual, non-verbal behavior, and emotion. (Chapter: 2, 2.2.3) Data 

is collected through AntConc to check the cultural words and manually 

through the posts. 

Figure 4.1: Literature, Poetry, and novel 

Literature, Poetry, and Novel 

In this table, cultural literature (poetry, songs, and quotations) has been 

analyzed to check their impact on cultural persuasiveness through cultural 
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conceptualization. 

 

Figure 4.2: Literature, Poetry, and Novel 

Non-Verbal (Facial Gestures) 

Non-verbal behaviors are the facial gestures (the image schema is a pattern of 

thought expressed through facial gestures through paint or make-up art. 

 

Strokes of life 

 

Introvert 

 

Corona awareness 
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Breast cancer 

 

Ramadan celebration 

 

 

 

 

 

 

 

Inner demon 

 

 

 

 

 

 

Extraterrestrial 

 

 

 

 

 

 

One size of love fits all 

Figure 4.3: Non-Verbal (Facial Gestures) 

Cultural Schemas 

Cultural schemas or sub-schemas encode rituals, conventions, beliefs, 

expectancies of performances, norms, or principles link to several aspects of 

human experience. Nishida (1999) distinguishes eight primary types of 

schemas for social interaction. (Chapter 2, 2.2.4) All the cultural schemas are 

manually collected from the written SMIs posts. 

Fact and Concept Schema 

This schema has factual and conceptual information like ‘Islamabad is the 

capital of Pakistan’. And for conceptual information ‘Lahore has Minar e 

Pakistan’. 



 

INCEPTION – JOURNAL OF LANGUAGES AND LITERATURE     

Vol 1, Issue 1, 2021 

Riphah International University Faisalabad 

 

59  

 

Figure 4.4: Fact and Concept Schema 

Person Schema 

This schema describes knowledge about the person like personality attributes. 

Figure 4.5: Person Schema 

Self-Schema 

This schema describes the social self and individual self. This schema refers to 

one’s set of memories or social experiences or self-related information. 
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Figure 4.6: Self-Schema 

Role Schemas 

These are schema that contain information on established and allocated social 

roles, as well as the expected behavior that goes along with them. 

Father Mother Mua 

Driver Cook safai wali 

Dadi Grandfather Maami 

Teacher Influencer Friend 

Emotion Schema 

These schema contain information about affects and judgments. Emotion 

schemas are engaged as a result of their interactions with other schemas. 

 

Figure 4.7: Emotion Schema 
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Context Schema 

These are schemas that contain information about contexts as well as the social 

etiquette that goes with them. 

 

 

Figure 4.8: Context Schema 

Strategy Schema 

Strategy schemas hold information about problem-solving techniques. These 

problem-solving techniques are presented by SMIs. 
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Figure 4.9: Strategy Schema 

Procedure Schema 

Procedure schemas store information on proper sequencing of events in typical 

scenarios. 
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Figure 4.10: Procedure Schema 

Cultural Categories 

When it comes to the relationship between cultural categories and language, 

human languages' lexical elements frequently serve as labels for categories 

and their examples. The word "food" in English refers to a category, and a 

word like "steak" is an example of that category. In most cases, categories 

form networks and hierarchies, with instances of a category acting as 

categories with their own instances. Pasta is an example of the food category, 

but it is also a (sub) category on its own (i.e., pasta)( chapter 2,2.2.4). 

Table 4.1: These cultural categories are collected through AntConc by KWIC 

Shadi Engangement,nikah,mehndi,mayoun,walima,barat 

Ramadan Iftar,sehri,ibadat,adhkar,good deeds, dua 

Food Steaks,pasta,koftay,halwapuri,biryani 

Celebration Eid,newyear,Ramadan,women’sday,independence day,chand 

rat 

Dress Nikah dress, walima dress,eiddress,designerdress,casualdress 

Cultural Metaphorical Analysis 

Cultural metaphors entail a type of conceptualization that takes place across 

two domains: the source domain and the target domain. Cultural (and 

conceptual) metaphors are a type of "cross-domain conceptualization," to put 

it another way. Two kinds of metaphors have been discussed world view 

(cultural metaphor) and figure of speech. The figure of speech is the 

expressions, a speaker becomes conscious while using them across cultural 

domain while on the other hand in world view (cultural metaphors), speaker 

use underlying conceptualization as a thinking frame( chapter 2, 2.2.4)(see 

figure 2.3) 

Table4.2: Metaphorical Analysis 

World view Figure of speech 

As smooth as a canvas As good as anything 

Fashion as a medium of self-expression As much as possible 

You can’t pour from an empty cup As simple as piece of fabrics 
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Behind Closed Doors out of tune with yourself 

Never give up begaani shaadi me abdullah dewana 

spic and span  

Beauty lies in the eyes on beholder  

It is always the darkest before dawn  

Elements of Persuasiveness 

These elements are collected to check the further persuasiveness of the SMI’s 

text through corpus to check their frequency of co-occurrence. Persuasive text 

is well explained in Biber’s (1989) Dimension 4. 

Table 4.3: Elements of Persuasiveness 

Infinitives prediction Necessity 

modals 

Modals of 

Possibility 

Modals of 

obligation 

Sausive 

verbs 

Conditional 

subordination 

696 68 18 161 30 176 845 
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Conclusion 

  

The current research analyzes the socio-cultural elements of persuasiveness 

in Pakistani social media influencers' discourse. In this research six 

categories of influencers have been taken from Instagram. Only English 

spoken Instagram mar’s posts were taken to scrutinize data. 

One of the major key points of this research is socio-cultural 

elements in which cultural categories, schema, and metaphors have been 

discussed through SMIs’ discourse. SMIs through socio-cultural elements 

in their posts play with the mind of common people. Common mass builds 

up their trust as the influencers talk about the real societal norms, rituals, 

and issues or taboo talk about which nobody wants to take initiative while 

on the other hand celebrities on the television don’t have next door access 

either they talk about the real issues. For an instance, an Instagram 

influencer talks about Gora-ism and body shaming people's culture is 

existing all over the world especially in Pakistan to which people badly 

follow because they suffer this pressure from the set standard of the society 

of beauty. 

This research highlights these socio-cultural elements through 

cultural conceptualization which cover the aspects of human life. Through 

these elements, an influencer presents her stance through a thought-

provoking line of the poetry to persuade people that whatever they face in 

society, everybody suffers the same, so people start believing them and 

through this strategy, SMIs bring other cultures too from all over the world 

while discussing their own culture. Thus, when they talk about the ritual 

and ceremonies or events related to Pakistani culture, they do discuss the 

culture outside Pakistan too by assuring people it’s normal to adopt other 

cultures like they do celebrate Valentine’s Day by doing a special makeup 

look or showing people special deal bundles of the products on Valentine’s 

Day means SMIs normalizing the trend of celebrating other culture’s 

events. Another example of creating a Halloween makes up look in the 

name of art is a way of cultural shift or adaptation in society. 
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